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Public Information and Outreach 
Purpose 

One of the requirements of the Multiple 
Species Habitat Conservation Plan: 
• Provide public information and education  
• Complete outreach projects that support 

messages of the Desert Conservation 
Program 

 



Public Information and Outreach 
Purpose 

How do we that? 
• Mojave Max Education Program 
• Mojave Max website and other social 

media forums 
• Advertising 
• Participate in community outreach events 
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Mojave Max Education Program 

Mojave Max Education Program 
• Originated from one of the conservation 

actions in the MSHCP which was to 
provide public information and education 

• Intent is to raise awareness of the desert 
tortoise as a threatened species in the 
Mojave Desert 
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 Mojave Max Education Program 

Mojave Max Education Program activities 
• Annual Emergence Contest 

 School Assemblies 
 Prizes for winner & winner’s teacher 
 Winner’s class field trip and pizza party 

• Individual Classroom Programs 
• Teacher Workshops 
• Senior High School Pilot Program  
    starting in September 2014 
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 Mojave Max Education Program 

2014 Mojave Max Education 
Program Accomplishments 

• More than 4,500 Emergence Contest entries 
were received 

• Over 8,000 students were reached through 
assemblies and individual classroom 
programs 

• Conducted 12 Mojave Max Assemblies 
• Classroom programs were conducted at 68 

different schools and 286 individual 
classroom presentations were completed 
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Advertising  & Promotions 

Mojave Max Emergence 
Contest advertising and 
promotions 

• 13 print and numerous 
online advertisements in 
Las Vegas Review Journal 

• 13 Advertisements in Zip 
Code magazine 
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Advertising  & Promotions 

“Responsible Desert User” Spring 2014 
advertising: 

• Ran three half-page ads in Sunday’s Las Vegas Review 
Journal 
 



“Stay on the Trail”  
Spring 2014 advertising: 

• 13 print advertisements in Zip 
Code Magazine over a three 
month period 
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 Websites & Social Media 

Websites and Social Media 
• Clark County DCP website 
• Mojave Max Website – New in July 2014 
• Mojave Max Facebook 
• Mojave Max Twitter 
• Mojave Max Instagram 
 

http://mojavemax.com/�
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 Community Outreach 

Community events and 
Mojave Max appearances 

 • Presence at over 34 
events, reaching over 
40,000 people 

• Giveaways 
 Desert tortoise 
 stress balls 
 Stylus pens 
 Air fresheners 

 



Public Information and Outreach 
 Community Outreach 

Construction Worker Video 
   Produced a video with regard to what to 

do if you find a desert tortoise on your 
construction site.  
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 Community Outreach 

THE BOTTOM LINE 
• The demand for Mojave Max assemblies and 

classroom programs grows every year 
• We expect the construction worker video to help 

us carry the message about wild desert tortoises 
to more of the construction community 

• We’re excited to see the impact of the Mojave 
Max Education Senior High School Pilot Program 
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Questions? 
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